YOMA GROUP

\ A From Vision to Reality:

Implementing
Sustainability Practices
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How do you think
these are the pragmatic or
not in Myanmar? ‘




s it possible to start
with almost O Budget?




What do you think of
any possible challenges
or obstacles?




Sustainability Definitions

Development that meets the needs of the present
without compromising the ability of future generations
to meet their own needs. -United Nations
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Sustainability Framework
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The Group'’s Sustainability
Focus Area



The Group’s
Sustainability Focus Area

Governance People Planet Profit

= Anti-Corruption Diversity & Equal = Climate Change, = Economic

= Compliance Opportunity Energy & Water Use, Performance
Training, Waste & Effluents
Development & Talent
Retention
Labor Management
Relations, Child Labor,
Health & Safety

Local Communities
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Generated Waste &
Disposal Method



Q The Group’s
Environmental Projects

Renewable

Energy
Carbon Solid Waste Awareness

Reduction Management Campaign Composting




1 CLIMATE
ACTION

StarCity Estate

Renewable
Energy

Capacity: 1.9 MWp



1 CLIMATE
ACTION

Renewable
Energy

Capacity: 2.5 MWp
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Renewable
Energy

Capacity: 0.35 MWp
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Trees & Paperless Sustainable
Forest Culture Transport




Awei Pila

1,800 hectares of carbon forest

8,460 tonnes of CO,

Carbon
Reduction

2.1 Trees & Forest




Tite Kyi
65 Acres of carbon forest

390 tonnes of CO,

Carbon
Reduction =3 BB

2.1 Trees & Forest



- 2 ——— Pun Hlaing & StarCity
8,822 big trees

101 tonnes of CO,
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Reduction ©

2.1 Trees & Forest



1 CLIMATE
ACTION
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Carbon Reduction

h 2.2 Paperless Culture

PAPERLESS CULTURE VIA YOMA CONNECT




Carbon Reduction 13 forov

2.3 Sustainable Transport
e

126 buses

Avoided
approximately

9,306 tonnes of co,
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Solid Waste _
Management Eéa ¥
Recycling Composting Organic Farm

Waste




DOoOwWA GOLDEN DOWA ECO-SYSTEM MYANMAR CO., LTD .
Lot E1, Thilawa SEZ Zone A, Yangon Region, Myanmar
Phone No & Fax Not (+63) 1 2300051 motivate onr planet
Records and Other Supporting Documents DOC NO: GEM-SLRO11E/00
Subject: Sale and Purchase Agreement Issued/Revised Date: 25 Jun 2020 g cl 2' e

ase Agreement

After 4 years
consistent
struggle

Signing Ceremony for Solid Waste Sale &
Purchase Agreement with DOWA Japan

DOWA ECO-SYSTEM
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85 tons of waste

recycled

Reduce GHG
Emission

Income: 26,406,730

MMK
254.23 tons of CO,e




Refill Not Landfill Project

"p..l"" ACAMPARIGN TO REDUCE DISPOSABLE WATER BOTTLE WASTI

www.refillmyanmar.com

Ref. ll eqfo$[ard[:
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#RefilINotLandfill & #ThantMyanmar

A joint campaign to reduce disposable water bottle waste
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Conscious Consumers

This is why you have to end your
relationship with plastic - no plastic
bottle is worth 450 years.




Refill Not Landfill Project
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Refill Not Landfill Project

No. of plastic bottles and cost from Oct'17 to Apr'18

Entity Time period Number of Number of Total volume Cost
months bottles (L) (Kyats)

FMI Nov'l7 - Feb'18 4 92 64.4 21,500
KOSPA From Nov'17 4 0 0 0
Automotive Nov'l7 - Jan'1l8 3 224 70.8 23,600
JJ Pun Oct'17 - Feb'18 4 144 72 20,210
YSH Oct'17 - Feb'18 5 1,200 660 165,000
YSH Real Estate Oct'17 - Feb'18 5 600 330 82,500
YDGL Oct'17 - Apr'l8 7 960 396 110,400
SPA DPS (PMS) Dec'17 - Apr'l8 5 1,200 420 150,000

Total 4 months 4,420 2,013.2 573,210
savings by using 20L water dispenser 100.6 60,396

600k each 20L bottle

SAVINGS 89.5%






Awareness Campaign



*  PLEASE TURN OFF
YOUR ENGINE WHEN PARKED
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REDUCE POLLUTION
PROTECT HEALTH
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Earth Hour Campaign

2020

EARTHHOUR

HERO

YOMA STRATEGIC HOLDINGS

EARTH HOUR 2020:
BUSINESS FOR NATURE
CHALLENGE

e
L 4 2023

EARTH HOUR PRE-CELEBRATION

LET'S RAISE OUR VOICES FOR NATURE ON 24 MARCH!!

® S
V) &

Switch off the lights Use Email Post the activities on
from 12:00 to 1:00 pm signature banner for social media by using
one week at least hashtag
#connect2earth
#earthhour2023

WHAT IS EARTH HOUR?

#EarthHour started as a symbolic lights-out event in
2007 and is now a powerful environmental movement
for nature and climate. #Connect2Earth with over
180+ countries & territories by switching off your
lights on 25" March, 8.30 pm local time
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More information : httpsi//www.earthhour.ore




World Cleanup Day Campaign
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Global Recycling Day Campaign




Global Recycling Day Campaign
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Sustainability Report 2024
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YOMA GROUP

Thank You
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